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“There is one and only one social

responsibility of business—to use
It resources and engage in
activities designed to increase
Its profits so long as it stays
within the rules of the game,
which is to say, engages in
open and free competition
without deception or fraud.”

The New York Times
Magazine, September 13, 1970. Copyright @
1970 by The New York Ties Company.
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Richard Steckel, Ph.DMaking Money While Making a Difference
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Over 20 listings because of “Giving
Practices”.

“People use me as a realtor because they
feel better about me because they know |
give back to the community.”

Loans truck to nonprofits
Makes “Habitat for Humanity” speeches.

$50,000 donated to Habitat for Humanity

* “Some stores, up to a 60% increase in
sales on a night that is traditionally
pretty slow.”

» “Tons of goodwill and repeat
customers.” I"$ ;
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